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List of all Papers in Six Semester
Yo -wise Titles of the Papers in B.Com.
Sem. Course Paper Tide Theon Credits
Code Practical
Certificate Comrse m (UMMERCE
[ BC-101 _ Foesscal Acer vt Theon &
BC- 172 P_w'-r_z'“_--f 2~ Frameworh Thoon s |
BC-1U3(A) Busnes ‘mm‘mwk{ngzmtm o MVROA N R,
I Or Theon &
BC-103 (B Hiumness Commumcaton
BC-104 loventorn. Management Theon 4
BC-105 | Vocanonal Course 2
FIRST | BC 0% | Co-cumcular B ) - (Qualitving)
YEAR HC- 201 Ba=i Rosiness Finance Theon &
BC202 | Busness Stansics o Theon 6|
F*( 203 (A} Entreprencurchip & Small Busness
noL On Theon 6
| .H 203 (B)  Feonom of Uttarakhand
!. HC-204 | Rumal Markenng Theon a*
ll_i. 208 | Vocational Course - i
BC 06 | Cocumcular (Quahilying )
Diploma in COMMERCE
BC-301 | Codt Accounting Theon | 6
13C-302 | Compam [aw Theony 6
C-303(A)  Rusness Economics o
m 3 b Theorv i 6
3C-303 (B)  Business Environment |
HC-304 | E-Banking Theory ar
BC30S | Vocanonal Course 3
SECOND BC-306 | Cocumcular _ = |(Qualitving )
TEAR BC=01 | Income Tax Law and Accounts Theon | 6
BC~02 | Public Finance Theonv | 6
BC-03(A)  [Tounsm and Travel Management
v Or Theonv 6
BC-03 (B) Fundamentals of Marketing. |
BC4M Indian Feonomy Theon | a°
BC05 Vocanonal Course - | 3
BC—-06 | Co-curncular |(Qualitying |
Bachelor of COMMERCE
BC-301 | Corporate Accounting Theory 5
C-502 Audinng Theon 5 |
Ay wo of the following-
v [BC-503 Business ethics and Corporate Governance Theorv 5
BC-504 neiples and Practces of Insurance eary 5
BC-505 Monetary Theory and Banking in India
, BC-306 | Industnal Trumng Sun ey Project viva-voce Theory F]
| THIRD BC-307 | Cocurmicular e [(Qualifving |
YEAR BC-a0] | Goods and Services Tax Theory | 3
! RBC-602 | Accounting tor Managenal Decision Theon s
I Bc ‘;m two of the follow &
-003 nancial Instiunons & Markets 5
| Vi BC-604 Human Resource Mansgement Py 5
i BCH05 | Advertsing & Sales Management
| 5C-a00 %MmmdﬁmmmSWW}ﬁmnﬂm}Wu Theon E
| BC-607 | Cocumcular - (Qualifhing
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COURSE INTRODUCTION:

[n the era of globlisation, it has become inevitable to preparc minds for future by providing quality higher education.

Though quality may be viewed through different aspects however, B.

empower students to acquire knowledge, skills and abilitics to analyse

Com. programme is designed to enable and
and synthesize the contemporary realitics

d face the challenge of tomorrow The

pertaining to the today’s business world and prepares them to drive an
tional functioning, financial systems,

programme offers opportunity to students to know different aspects of organiza

strategies adopted by business to reach to society etc. The

understanding of economy, laws governing business,
vides the students an opportunity to explore, experiment and eq

yment seeker but also as an entrepreneur and job creator. The

programme also pro uip themselves to serve the
society not only as emplo programme is designed to

nurture the students as socially responsible and cthically aware citizens.

PROGRAMME OUTCOMES:

The career options for students pursuing B.Com. Programme is vast and candidates will always have interesting
profiles to work at if they play to their strengths. While many B.Com. Graduates may choose the much tried and

tested path of CA, CS, CMA and other related fields of study, one has ample opportunity to choose an out-of-

the-box career option.as one in travel and hospitality, media and telecommunications depending on the path and

degree one chooses.

PROGRAMME SPECIFIC OUTCOMES:

Eaming a graduate degree of commerce (B.Com.) is evidence of persistence, determination, intcllectual prowess.
and the ability to handle challenging environments all of which are sought-after qualities for individuals filling
manager and director positions. An employee who has demonstrated success i a long-term situation that
requires stamina, discipline, leadership, and the ability to work well with others is going to be in line for growth
opportunities within his or her organization. B.Com. graduate after completion of course can choose to work n
job profile option available to them depending on therr caliber and interest arca such as Accountant, Auditor,
Consultant, Company Secretary, Business Analyst, Finance Officer, Sales Analyvst, Jutior Analyst. Tax

Accountant, Stock Broker, Economist, and Business Development Trainee and so on to explore

LN
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DEPARTMENT OF coMMERgSE O
T ngﬂm Structurc B.Com. CB //T Irlﬂl.lﬂl'ili
I' Major® Minor Minor . O Tralning/
Major® = Electives® Voentional Course Co-curricula Survey/ Project/
(Own faculty) (0;,:':‘:‘?'2;“ (Own/Other g (Blective) (Qualifyin@) Viva-voce Total
Faculty) T its
Year | Semester — I.__-————-._.——-———.—---—-"‘y —-—-"_'-"_-.-d Naof Credits
No. of Credits ) Credits
No. of | edits No. of | credits Nao. of | Credits e Credits Minor re pagiers
Papers | S0 | Papers Fapest e _—- ]
1 | 2 6 1 6 T 1_L _‘F__._._-i“———-‘l _ _._-—-—~‘ & : “°
1 _______-_________J___—|____———~ 1 4 l-—-'l__‘ 3 1 % = -
i 2 6 1 6 _____________,____________4,___—___—*
.___n_____d___—__———J__—a_—-—*———-*-—-""“‘ ] 3 1 = ) 46
i 2 6 [ 6 Aﬂﬂ____ﬁ____________ﬂ__#___—,_.—_.-
: b5 16 [ ' | ° | Vot 3 i - : -
i} """
___-——.___——-____—-____-—,___—-,___-———._—————-——--—n-——-"‘_ == ] 2 1 4 48
v 4 5 F - - . = 1 b
3 i __._._._._.-—_-—-—-——‘u—-——-—”-—""_" : 1 - 1 4
vl 4 5 - = - g - _____.__-—._——-———-.-——-——"
__——.__——_.___-—,__H——»-r_———_-——-r—’—"——-"—_' N 5 2 8 140
Total 16 88 4 24 2 8 ¢ 2 - ___—_,_——-—-—l————“—-_"__
4 Major- Th be taken by the student tC mcrchacuityonly
ajor- Thesc can laken by udents of Com ‘- . . y . N Smdcntsofcommerce faculty
*Major & Minor Electives - These can be taken by the students of any Faculty including the students of (’O.mm;r:cllo be compulsorily from other
during the first four semeslers will choose any one of these from Commerce Faculty whereas one c[cct;:) oacmPT[;L u
. - : i - el0.
faculty/department. Equal Credit for such course/paper ¢an also be obtained from any 0“]"""_3 platform 1.¢., p 1 second year i.e sither
«Minor Electives- Credit for this paper can be obtained by the student once in @ year on])_a in any semester of the first and seconcy £,
in I or LI semester in First year and 111 or [V semester in sccond year as per his/her convenience.
Major CO“rsc_ff’__ijE'_'_____-—-—________,___-———-—-—'—‘._—-——
| Code | Paper/Course Title | Paper/Course | Availability/ Type | Credit_
BC-101 | Financial Accounting ____———— [ Major-1 | ForOwn Facult o
BC-102 _Bu_.-m_m_a_egu_igtgu'_@ﬁl‘ﬂ————- _M_L’ﬂol_wm———i__i_.
BC-103 (A) | Business Organization and Management
Or Major- 3 For Own/Other Faculty 6
BC-103 (B) | Busincss Communication e
BC-201 Basic Business Finance Major- 1 For Own Faculty 6
BC-202 Business Statistics Major- 2 For Own Faculty 6
BC-203 (A) Entreprencurship & Small Business
Or Major- 3 For Own/Other Faculty 6
RC-203 (B) | Economy of Uttarakhand
BC-301 Cost Accounting Major- | For Own Faculty 6
o R
BC-302 Company Law Major- 2 For Own Faculty 6
BC-303 (A) | Busincss Fconomics
Or Major- 3 For Own/Other Faculty 6
BC-303 (B) | Business Environment
BC-401 Income Tax Law and Accounts Major- | For Own Faculty 6
_ECiUZ PEJEILC Finance - Major- 2 For Own Faculty 6
130403 (A) | Tourism and Travel Management i — |
Or Major- 3 For Own/Other Facult 6
BC-403 (B) | Fund rentals of Markeung —
ool |Comois MORETR Major- | | For Own Faculty s
BC-302 Audiung Major- 2 'ar Own Faculty
) dI]I Wy ll[ lhv [u[!ow'plg.
::‘( ::i: i‘!.uuncu cthics and Corporate Governance Major- 3 i ) )
i f;f'ljr Principles and Practices of Insurance Major- 4 For Own/Other Faculty
|-i .505 | Monctary Theory and Hankmy in India
460 Gouds and Sarvicet e ey T -
| S woods and ?!_r\fl__g__l an Major- | For Own Faculty I s
| : Accounting bor M-'ﬂ-l!&'llll ecision Major- 2 For Own Faculty
| Fsct03 P e —— - e T
. I mancis! bstitutiins & Markcl .
4 i ! CER AMajor- A
. ::‘: ‘:‘:i‘: [Human Memowrce Management M:ju:- 1 Por Cwn Other Faculty :
F—'—"’— Advartsing & Sales Management
[TTWi04 | Tnventory Mansgant T T M
1204 | Iura) Market : M i .
B304 | b danking . inoi=1 | Vor Ownbior Favully | 4
140404 D - , e i
1M aus Indian Feonomy A2 For OwncOther Faculty 4
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Semester Wise Detail of the Course/Papers

Maximum Marks |

Credis

1. *4 Credits of Minor elective can be obtained only once in a year.

2. Minimum requirement for getting Certificate in Commerce (After Sem I and II) is 46 Credit

—EE?I_O_]—'—‘ . _ SEMESTER-1 Internal | External | Total
__B_C'__‘l“ﬁé-——u—-gl_n_a‘__'l‘_;'ﬁl_ﬁi‘rcounﬁ ng Major (For Own Faculty) 6 25 | 75 100
BC 103 (A -=ustness Regulatory Framework Major (For Own Faculty) 6 25 75 100
) | Business Organization and Management
Or Major (For Own/Other Faculty) 6 25 75 100
_B_C_-EJ}_@L Business Communication
—B——-C'_]%_____LTMHIOT}’ Management Minor (For Own/Other Faculty) ciid 25 75 100
| BC-105 T Vocational Course Minor Elective 3 - - -
BC-106 Co-curricular Minor Elective (Qualifying) = 2 2
Total of Semester-1 21+4*
Maximum Marks
SEMESTER-II Credits Internal | External | 'l'otal
BC-201 Basic Business Finance Major (For Own Faculty) 6 25 75 100
BC-202 Business Statistics Major (For Own Faculty) 6 25 75 100
BC-203 (A) | Entrepreneurship & Small Business
Or Major (For Own/Other Faculty) 6 25 75 100
BC-203 (B) | Economy of Uttarakhand
BC-204 Rural Marketing Minor (For Own/Other Faculty) 4* 25 75 100
BC-205 Vocational Course Minor Elective 3 = = 2
BC-206 Co-curricular Minor Elective (Qualifving) - = =
Total of Semester-11 21+4*
Note:

SEMESTER-LU

Maximum Marks

Credits

1 4 Credits of Minor elective can be obtained only once in a year,

2. Minimum requirement for getting Diploma in Commerce (After Sem 1, 11, 111 and IV) is 46+46=92 Credit.

Internal | External | Total
BC-301 Cost Accounting Major (For Own Faculty) 6 25 75 100
BC-302 Company Law Major (For Own Faculty) 6 25 75 100
BC-303 (A) | Business Economics
Or Major (For Own/Other Faculty) 6 25 75 100
BC-303 (B) | Business Environment
BC-304 E-Banking Minor (For Own/Other Faculty) q* 25 75 100
BC-305 Vocational Course Minor Elective k] - - -
BC-306 Co-curricular Minor Elective (Qualifving) - 2 =
Total of Semester-11 21+4*
5 Maximum Marks
SEMESTER-IV Credlts | teral | Faternal | Toiad
BC401 Income Tax Law and Accounts Major (For Own Faculty) 6 25 | 75 100
BC~402 Public Finance Major (For Own Faculty) 6 25 75 100
BC-403 (A) | Tourism and Travel Management
Or Major (For Own/Other Faculty) 6 25 75 100
BC403 (B) | Fundamentals ot Marketing
| BC404 Indian Economy Minor (For Own/Other Faculty) 4= 25 75 100
BC-405 Vocational Course Minor Electve 3 : 2
BC<406 Co-curricular Minor Elective (Qualifying) - S 5
[ Total of Semester-11 21+4+
Note:

Maximum Marks

SEMESTER-V Credits Internal | External | lotal
BC-501 | Corporate Accounting Major (For Own Faculty) ] 25 | 75 100
BC-502 | Auding Major (For Own Faculty ) 5 235 | 715 1100

0 0 .
BC-503 | Business cthics and Corporate Governance i s om 5 25 ! 75 100
BC-504 Principles and Practices of Insurance Major (For Own Faculty) 5 ERE 100
BC-505 | Monetary Theory and Bonking in [ndia . o I || N
BC-506 | Industrial Traiming Survey/ Project/viva-voce Mujor 4 - “ z =
BC- 507 | Co-curnicular Minor (Qualitying ) - - -
—_— . TowlofSemester-V [ 24 | [ N
Page 7 of 41
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[\ I Maximum Marks

SEMESTER-VI Credie | owsl]| Exiarasl | Tobal
Goods and Services Tax Major (For Own Faculty) 5 25 75 100

Accounting for Managerial Decision Major (For Own Faculty) 5 25 75 100 |
Any two of the following-
BC-603 | Financial Institutions & Markets ; I 2 - = o
BC-604 | Human Resource Management Migox (For Own Fesuity) ? % B 100
BC-605 | Advertising & Sales Management
BC-606 Industrial Training/ Survey/ Project/Viva-voce | Major 4 - . = -
BC- 607 | Co-curricular Minor {Qualifying) = e
Total of Semester-V1 24
Note:

Minimum requirement for getting Bachelor’s Degree in Commerce (After Sem I, I1, I1L, IV, V and V1) is 46 e,




B.Com. First Year

Certificate in Commerce SEMESTER-1 21+4* credit
(46 Credit) 46 credits
SEMESTER-11 21+4* credit
al - r‘ LAY {y
_.\\-'\l\ & :
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(—rogmme B Com Varfes ] Ssewewerfnt

I C Subject Commerce

___luz Code: BC-101 Course Title: Financial Accounfing

(I"“m outcomes: The objecuve of (s paper 15 0 help Qudents 10 acquire “conceptual knowldge o

lundamentals of accounting and to mmpart skills for recording vanous kinds of business transacbons
Credits 6 Core Compulsory / Elective Compulson,

Max. Marks: 25+75 |

—

Total No. of Lectures 90
Unit Topics No. of
Lectures

Shri Kalvan Subramani Asyar (K.S. Awvar) 1859- 1 940known as {ather ol Accountancy 1

India
| [Nature and scope of Accounting, Generally Accepted Accounting Prnciples: Concepts and 10
Conventions, Indian and Intemational Accounting Standards Accounting Mechanies.|
Double Entry System, | —
N Preparation of Journal, Ledger and Trial Balance, Profit and Loss Afc, Balance Sheet 8
IConcept of Income and its Measurement.
Royalty in the books of Landlords and Lessee| i

Royalty Accounts - Accounting Records for

11
Recoupment of Short working, Sub - lease, Short working Reserve Account, Nuzarana.

Hire Purchase Account - Accoﬁhﬁi&cnrds in the Books of Hire Purchaser and Vendor
Different Methods of Calculation of Interest and Cash Pnce, Maintenance of Suspensd
v Account, Payment ol Premuium, Default in Payment and Partial Retums of Goods. 20

Installment Payment System - Difference bhetween Hire Purchase and Installment

Payment System.
Accounting Records in the book ol Purchaser & Vendor, Interest suspense accounL |

Departmental Accounts- Meaning, Objects and Impo_rﬁ{cc, Advantage, Methods of|
Departmental Accounts, Fmnal Accounts of Non-Corporate Departmental Business, 7

_V Allocation of Indirect Expenses
Branch Accounts - Meaning and Objectives of Branch Account, Importance and
VI |Advantages, Classification ofBranches, Accounting of Branch Accounts under various 10
Methods. g
vl Insolvency Accounts- Meaning, Circumstances of Insolvency, Procedure of Declaring| 5
[nsolvency,Preparation of Statement of AfTairs and Deficiency Account.
Vi1l [Voyage Accounts - Meaning & Preparation of VoyageAccounts. 14
Suggested Readings:
«Advanced Accounts”, 18th Edition, Reprint(2014)

1. Jain & Naranag,
2. Gupta,R.L. & Radhaswamy, M.,

3. Shukla, M.C., Grewal T.8. & Gupla,
4. Maheshwari SN. & Maheshwari S K,

Publication, 10th Edition (2013)
5. Shukla,S.M., Financial Accounting, Edition: 55th, Sahitya Bhawan Publications,2021

6. Gupta, R L and Shukla, M.C, “Principles of Accountancy”, S. Chand& CompanyLtd., (2011)
7. Arulanandam, MA. & Raman, K.S., «advanced Accounting”, Vikas Publishers,(2010).

INote- Latest edition of the text books should be used.

Financial Accounting: Sultan Chand and sons.
S.C., Advanced Accounts: S. Chand &Co.
“A text book of Accounting forManagement”, Vikas

Suggested online link: www.ignou.ac.in, WWW.SWayam.gov.in, www.inflibnet.ac.in
on to the theoretical inputs the course will be delivered

Suggested Continuous Evaluation Metheds: In additi
Criteria for continuous evaluation may be Assignment

through Assignments, Presentation, Group Discussions.
bor/and Presentation or/and unit test or/and Attendance elc.

L o
@i
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IProgramme: B.Com. Year: First
Subject: Commerce

Business Regulatony Framework
ea about the framework
002 and Sale of Goods

Course Title:
to provide 4 briet 1d
Acl, Competition Act, 2

Course Code: BC-102
utcomes: The objective of’ this course is

Course 0
bf Indian Contract Act, 1872, Negotiable Instrument

ulsory

\c1,1930.
ore Compulsory / Elective: Comp

Credits: 6

Max. Marks: 25+75
Total No. of Lectures: 90

Unit Topics No. of
Lectures

Indian Contract Act, 1872: Definition & Nature of Contracl,

1 Classification; Ofter & Acceptance, Capacity of Parties, Freg 20
Consent. Consideration; Legality of Objects
Void Agreements, Performance of Contracts, Discharge of]
Contract, Contingent Contracts; Quasi Contracts; Remedies for

u Breach of Contract, Special Contracts. Indemnity & Guarantee! 20
[I'iai].ment & Pledge; Contract of Agency.
Sale of Goods Act, 1930: Contract of Sale of Goods, Conditions

4] & Warranties; Transter of Ownership, Performance of the 20
Contract: Remedial Measures, Auction able Claims.
Negotiable Instrument Act: Cheque, Promissory Note, Bill of

v Exchange, Crossing of Cheque, Dishonor of Cheque, Payment 12
in due Course.
ICompetition Act, 2002: History and Development of Competition Law,
JSuJiem features of the Competition Act 2002, Basic Concepts, Powers

A% taf Central Government under the Competition Act. Major Provisions of 18
lie Competition Act: Role and Working of Competition Commission

Flf[l‘ldl‘ﬂ.
Suggested Readings:
. Kuchal M.C: Business Law, Vikas Publishing House, New Delhi.

2 Chandha P R: Business Law; Galgotia, New Delhi.
3. Kapoor N.D). Business Law; Sultan Chand & Sons, New Delhi. (Hindi and English)
4

" Desai | K. Indian Contract Act, Sale of Goods Act and Partnership Act, 8.C Sarkar &
Sons Pvt. Ltd., Kolkata.
Tulsian, P.C_, Business Law, New Delhy, Tata McGraw Hill,

6 Dr.S$ M. Shukla: Business Regulatory Framework, Sahitva Bhawan Publications, Agra (Hinds

wn

& English)
Note:- Latest edition of the text books should be used.

fSuggested online link: www IZNOU AC 1N, WWW.SWaYAm . gov. i, WWww mthibnet ac

fSu
[ K:Tud Continuous Evaluation Methods: In addition to the theoretical inputs the course will
W =Y OTE = 3 s ' ;-

ehvered through Assignments, Presentation, Group Discussions. Cntena or continuous

valustic - As
ation may be Assignment or/und Presentation or/and wnt test or/and Attendance cte

Olyracd)

Page 11 of 41



Programme: & Com - Year Furst Semester First
| — e —

Subject Commerte

—_——

Course Code: BC-103 (A) | Course Title: Business Organization and Management

Lourse oulcomes

Aller completing this course a student will have

;‘« tality 10 understand the concept of Business Organizanon along with the basclaws and norms o Business
rganization

Abiirty 1o understand the terminolomes associated with the lield ol BusinessOrgamzanion along with their relevance

Ability to identfy the appropnate types and luncthoning ol BusnessOrganizanon for solving dillerent problems

Ability to apply basic Business Orgamization pnnciples to solve business andindustry related problems

\bilify 10 understand the concept of Sole Propnetorship, Partnership and JointStock Compant ete

Core Compulsory / Elective. Elective

Credits 6
Max. Marks 25475

— —

i
|
|

1

Total No. of Lectures: 90
o " No. of
Unit ) Topics L achates

. | [
Introduction. Business Concept & Obyects, Social Responsibihity of Business Establishment of w |

1 New Business Meaning. Objectives Meaming. Obyjectives & Principles of Organizabon. Size UI!
Business Unit. Factors determining Size. Measurement of Size, Concept of Opnmum Size.

Forms of Business Organization: Sole Tradership, Partnership Frem. Business ( Public and Pnvate )

11 [Formation & Choice of Business Orgamization. Definition of Management. Its nature of purpose

Favol's Pnnciples & Elements of Management. Recent Developments of Management Thought.

Planning & Orgamsing Its nature & purpose. fvpes of plans, Planmng sieps & process,

I Muanagement by objectives (MBO). Devison-Making Furecasting. Omganisabionul Design & 10

Drgamsational Structure, Power & Distnbuvon of Authont

Motvabon, Leadership & Direction. Maslow's Need Hicrarchy Theory, Herzberg's Two Factor

IV [Theory, Job Enlargement Special Motvanon Techmques. Detimbon & Approaches 1o 4

I cadership. The Pnncipal Tasks of Leadership Role & Principles of Direction

Controlling: meaning. detimtion & techmques of control, Pnnciple of Controlhing, Process ol 8

vV [Control & Types of Controls, Human Aspect of Conirols

Plant Location: Concepl, Meaning, Importance, FactorsAflecting Plant Location. Alfred Weber's

V1  find Sargent Florence’s Theones of Location. Plant Layout — Meaning, Objectives, Importance 16

Types and Principlesof Layout. Factors Affecting Layout. _

Business Combination: Meaning, Charactenistics, Objectives, Causes, Forms and Kinds ol 0

[Business Combination. 1

VI Rationalisation: Meaning, Characteristics, Objectives, Principles, Merits and demerits,

Ditlerence between Rationalisation and Nationahsation

Suggested Readings:

1. Gupta, CB., “Business Organisation”, Mayur Publiction, (2014).

2. Singh. B.P., Chhabre, I'N.. “An Introduction to Business Organisaton&Management”, Kitab Mahal,
(2014).

3. Sherlckar, SA & Sherlekar, V.S,  “Modem Business Organization &
Management Systems Approach Mumbai”, Himalaya Publishing House, (2000).

4. Bhusan Y. K., “Business Organization”, Sultan Chand & Sons.

5. Dr.S.C. Saksena : Business Urganisation and Management, Sahitya Bhawan Publications, Agra (Hindi &
English).

6. Koontz and Weinch, Essentials of Management, Tata McGraw Hill, New Delhi.

7. Drucker, P F, Management Challenges for the 21st Century, Butterworth, Oxford.

8. Stoner and Freeman, Management, PHI, New Delhi.

Note: Latest edition of the text books should be used.

v

10

Suggested online link: www.ignou ac.in, www.swayam.gov.un, www.inflibnet.ac.in
Suggested Continuous Evaluation Methods: In addition to the theoretical nputs the course will be delivered
through Assignments, Presentation, Group Discussions. Criteria for continuous evaluation may be Assignment
pr/and Presentation or/and umt test or/and Atiendance efc.

™~
Q’W;L“I g Page 12 of 41




l Programme: B Com. Year: First

Semester: First

Subject. Commerce

Course Code: BC-103 (B)

Course Title: Business Communication

Course outcomes. To acquire skills in reading, wn
use electronic media for business communication.

ung, comprehension andcommurucation, and also to

b

Credits: 6 Care Compulsory / Elective. Elective

1L

Max. Marks: 25+75

Total No. of Lectures: 90

Unit

Topics

No. of
Lectures

Introduction
Process and Importance of Communication,
Nonverbal), Different forms of Communication. Barriers to Communication:

Linguistic Barriers, Psychological Bamers, Interpersonal Bamers, Cultural
Barriers, Physical Barriers, Organizational Barriers. Role, effects and advantages
ot technology in Business Communication
like email. text messaging, instant messaging and modem techmques like vide
conferencing, social networking. Strategic importance of e-communication,|
Principles of Effective Communication.

Types of Communication (verbal &I

INON-Verbal Aspects of’ Communicating: Body Language, Kinesics, Proxemics,

aralanguage. Effective Listening: Principles of Effective listening, Factors
ecting listening exercises. Oral, Written and video sessions,

22

16

i

usiness language and presentation

riting skills: Planning business messages. Rewritingand editing, The first draft
ind Reconstructing the finaldraft.
Oftice Correspondence: Oflicial Letter, Semi OfticialLetter and Memorandum.

18

v

Conducting Meetings: Procedure; Preparing agenda; Minutes and Resolutions]
Conducting Seminars & Conferences. Procedure of Regulating Speech: Evaluating]
ral Presentation; Group Discussion;, Drafting Speech.

16

el

Report Wrniting !
|dentfy the types ol reports, define the basic format ota report, idenuly the steps ol
report. wrting, wrile a report meeting the format requirements, determine thg

brocess ol wntng a repori, umportance of including visuals such us lablesy
diggrams and charts in wriung report, apply citation rules (APA styla

. |
Kocumentation) nreports

Suggestcd Readings:

1 Lesikar, R V. & Flatey, ME ; Basic Business Communication Skills for Empowenng thg

Internet Generation, Tata McGraw Hill Publishing Company Ld New Delhi
Bovee, and Thill, Busimess Communication Today, Pearson Education

Locker und Koczmarek, Business Commumncation: Building Cnucal Skills, | MH
Mistu. A K, Busmess Commumnication (Hindy), Sahitya Bhawan Publicauons Agra

2
31 Shurley, Taylor, Commumnication tor Business, Pearson Educauon
4
5

o N Gupla & K Jun Business Communication, Sahurya Bhawan Publicanons, Agm

P ote Latest edition of the text books should be used.

Fsuggult'd online Hok: Www 1Znou ac U1, WWW SWaL A g0V, WA mihbnet ac in

Puggested Continuous Evaluation Methods: [n addition w the tieoretical
r!v.-.naud thyough Assgnments, Presentanon, Group [hscussions. Cntena

Yromigrunent orfund Presentabon orfund unit test orfand Allendmnw e ete

e ‘]\)\)\_}.'L-\; E'\"J\( &

wiputs the course waill be
W comtnuous ovaluation nun be
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mB.Com, Year First Semester: First

Subject. Commerce

BC-104 1 Course Title: Inventory Management

Course outcomes:

After completing this course a student will have:
/Ability to understand the concept of Inventory Management
Inventory Management.

Ability to understand the terminologies associated with the field of Invento
control along with their relevance.

Ability to identify the appropriate method
different problems.

/Ability to apply basic nventory management pnncip

problems. .
Ability to understand the concept of Working Capital Management, Demand Analysisand

Obsolescence.
Credits: 4 Core Compulsory / Elective: Compulsor

along with the basiclaws and axioms ol
rymanagement and
and techniques of Inventorymanagement for solving |

les to solve business andindustry related

Max. Marks: 25+75

Total No. of Lectures: 60

. ; No. of
Unit Topics T

Inventory Management: Concept, meaning, [nventory Management
Process, Why inventory management is important? Principles of Inventory]
1 Management, How to improve inventory management,perpetual inventory 14
system, what are mventory costs, Role of Inventory Management, Methods
bf Inventory Management, Benefits of good Inventory Management.

Concept and Valuation of Inventory: Concept and Objectives of]

u Inventory. Need for holding Inventory, Planning and controlling 16
Inventory levels, Effects of excess inventory on business, Product

Classification, Product Coding, Lead Time, Replenishment Methods.

anagement of Working Capital: Concept, Meaning, Classification,
‘actors determining Working Capital requirements, Sources of Working
111 [Capital, Need of Working Capital, Working Capital Ratio- current ratio, 16
uick ratio, absolute liquid ratio, cash ratio and working capital turnover
atio.

ventory Control: Conceptand Meaning oflnventory Control, Objectives
d Importance and Essentials of Inventory Control, Types of Inventory,
Techniques of Inventory Control - EOQ, ROP, ABC, VED, JIT,

~termination of Inventory levels, Impact of Inventory Inaccuracy, Disposal "
{ Obsolete and Scrap items, Reasons for Obsolescence, Control of

bsolescence, Control of Scrap.

Suggested Readings:

1. Muller M. (2011), Essentials of Inventory Management, AMACON.

2. Narayan P. (2008), Inventory Management, Excel Books.

3. Gopalknishnan P. (1977), Materials Management, PHI Learning Pvt. Ltd.
4. Chitale A.K. & Gupta R.C. (2014), Materials Management, PH! Learning Pvt.Lid.

5. Chapman Stephen (2017), Introduction to Materials Management, PearsonPublishing.
INote- Latest edition of the text books should be used.

Suggested online link: www.ignou.ac.in, www.swayam.gov.n, www.inilibnet ac.in

Suggested Continuous Evaluation Methods: In addition to the theoreticul inputs the course will be
delivered through Assignments, Presentation, Group Discussions. Criteria for continuous evaluation
may be Assignment or/and Presentation or/and umt test or/and Altendance ele,

gl
: Page 14 of 41
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Semester: Sccond

Programme: B.Com. l Year: First —(

Subject: Commerce
Course Title; Basic Business Finance

Course Code: BC-201 ]

Course outcomes:
This course is 1o help students underst

Credits: 6

and the conceptual framework ol Business Finance.

Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

Total No. of Lectures :90

; No. of
Unit Topics Lectures

Busincss Finance: Meaning, Nature and Scope, Finance
1 Function, Investment Function, Financing and Dividend
Decisions, Financial Planning
Capitalization- Meaning, Over capitalization & Undes
1 Capitalization, Theories ot Capitalization. 16
Capital Structure: Concept and Planning, Theories and
Determinants, Capitalization VS Capital Structure
Cost Of Capital: Meaning, Importance, CalculationOf Cos{
11 Of Debt, Preference Shares, Equity Shares and Retained
Eamnings, Combined (Weighted) Cost ot Capital

Capital Budgeting: Meaning Nature and Importance oOf
v e : oo 14
Investment Decisions, Evaluation Critenia.
Dividend Policies: Issues In Dividend Policies, Dividend
v Models, Sources Of Funds: Long lerm Funds, Short ‘T'erm)| 16
Funds, Nature Significance And Determinants Of Working
Capital.
Time value of Money, Uses of simple and Compound interest in

busmess finance.
Vi Capital Market: (A) New Issuc Market (B) SecondaryMarke 18

Functions And Role Of Stock Exchange (BSE, NSE,) Money
Market Indian Money Markets- Composition und Structure.

Suggested Readings:

Avadham V A Financial System

Bhalla VK Modern Working Capital Management

Chandra Prasanna Financial Management Theory And Practices
Khan NY And Jain PK Financial Management lax And Problems

Pandey 1 M Financial Management .
Dr. S P Gupta - Basic Business Finance, Sahitya Bhawan Publications. Agra (Hind & |

10

16

; I-.ﬁgh.sh;
[Note- Latest edition of the text books should be used.

Buggested online link: WWW IZNOUGC 1N, WWW SWAYam gov I, WWww inflibnetac in

Buggested Continuous Evaluation Methods: In additon to the theoretical inputs the course will
b delivered Uough Assignments, Presentation, Group Discussions Cntena for conunuous
v aluation misy be Assigrument orfand Presentation or/and wut test or/und Attendance ete

eSS -

!
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Programme: B Com Year lus { Semester: Sacond

|
| Subject: Commerce

Courve Code: BC-202

Coure Title: Business Statistios

-OUrse oulcomes:
[Ihe_purpose of this paper 15 to inculate and analytical abiliry among the students =]
| 18 o inculeate anc analylics Ay .

Credits 6 Core Compulsory / Elective. Compulsory

!— Max. Marks 25+75

Total No of Lectures )
S S ES e O TR I = L e —— e
s Sopes | Lectures

Indian Swtistics: Meaning, About tather of Indian Statistics (Prot Prasimiis

Chandra Mahalanobis) 08
Introduction to Statistics. Meaning, Scope, Importance and [amitation
Ktatistical Investigation- Planning and orgamization,

SIS — R N ——

[ Sustea) umits, Methods ollnvestigation, Census and Sampling. Collection ol
Data- Primary and Secondary Data, Editing of Data Classification of data

II  [Frequency Distnbution and
Statistical  Series, Tabulation of Data  Diagrammatical and  Graphica

Presentation of Data

12

Measures of Central Tendency - Mean, Median, Mode Geometne and Harmonid 10
Mean; Dispersion - Range, Quartile, Percentle, Quartile Deviation,

| Mean Deviation. Standard Deviation and 1its Co- eflicient, Co-¢tlicient ol
IV [Vanation and Vanance, lest ol Skewness and Dispersion, [ts Importance, Co 15
i(Ticientof Skewness

Correlation- Meanmg, application, types and degree olcorrelation, Methods+
vV  Rcatter Diagram, Karl Pearson’sCoellicient of Cormelation, Spearman’s Rank 25
CocfTicient of Correlation.

'! index Number - Mcaning, Types and Uses, Methods of constructing Price Index
VI Number, Fixed - BaseMethod, Chain-Base Method, Base conversion, Basc "

shifting deflating and splicing. Consumer Price Index Number, Fisher’s Ideal|
Index Number, Reversibility

Test- Time and Factor, Analysis of Time Series: -Meaning, Importance and
VII  {Componentsof a Time Series. Decomposition of Time Series: - Moving Averagd 10
Method and Method of Least square.

lSnga::amzad Readings:

Heinz, Kohler: Statistics for Business & Economics, HarperCollins;

Gupta, S.C. Fundamental of Statistics, Himalaya Publication.

Sharma J.K_, Business Statistics, Pearson Education.

Gupta S.P. & Gupta Archana, Elementary Statistics, (English and Hind1) Sultan Chand &

Sons, New Delhi

5 Dr.S.M. Shukla & Dr. S.P. Sahai: Business Statistics, Sahitya Bhawan Publications, Agra (Hindi &
Enghish).

Note: Latest cdition of the text books should be used.

O

Suggested online link: www.ignou.ac.in, www swayam.gov.in, www.inflibnet.ac.in

Suggested Continuous Evaluation Methods: In addition to the theoretical mputs the course will be
delivered through Assignments, Presentation, Group Discussions. Cnitena for coninuous evaluauon

kna\- be Assignment or/and Presentation or/and umt test or/and Attendance ete.

el
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Programme: B Com

Year Furst

Semester: Second

Subject: Commerts

Cuoure Code: BC-203(\)

Course Title: Entrep

rencurship & Small Business

e

Course oulcomes:

Alter completing thus course a student will have:
Ability to understand the concept of Entreprencurshi

Abiliv to idenufyv the appropnate me

ted Entrepreneurship & Small B

p & Small Busness Management.
usiness
hup & Small Business

Core Compulsory / Elective Elective

Ability to understand the termmologies associd! 5
thod and techmigues of Entrepreneurs

Credits: 6 }

Max. Marks: 2573 |

Total No. of Lectures: o0

1 |
|
. Unit Topics L:cozi:;is i
F ntrepreneur, Concept. Charactenstics, Functions and Types ol
| tn Entrepreneur, Entrepreneurship, Concept, Characteristics and
' 1 Importance of Entrepreneurship, Entrepreneunal  Process 20
F ntrepreneurship Development Programme (EDPS), Need. I
(Characteristics, Phases and Evaluation of EDPS '
Fnirepreneurshup:  Entrepreneur, Entrepreneurship, Enterprise }
Entrepreneunal  personality quahbes, Entreprencurship as 4 ;
i u carcer option, Types of Entrepreneurs Entrepreneurial 24 |
| Frvironment. Role of Governunent and Instiutional Suppor '
| Development of Women Entrepreneurs. Problems of women
L kntrepreneurs. Institutional support [or Women entreprencurs.
! Creativity, Innovaton and Entrepreneurship: Creative thinking |
Techniques of developing creative thinking. Setting up of New |
Business Venture: Planming for Establishing Small Scalg l
I I Frterpnses.  Opportunity  Scanmng and Idenufication, 24 5
. Assessment of Markets, Selection of a business idea, Preparation |
;_ | f Business Plan, Government Rules and Regulations
Il S mall Business Management: Management of Small Enterprises] |
[ v Marketing concepts for Entrepreneurs; Issues in Financial 22 '
' Manacement, Operations Management and Human |
IR esource Management. ‘
Suggested Readings:
1. Management and Entrepreneurship, Veer bhadra Havinal, New Age International Publishers
2. Entrepreneurship: New Venture Creation, David H. Holt
r 3. Entrepreneurship Development, Sansh Taneja, Himalaya Publishing House
| 4 Entreprencurship: Strategies and Resources, Marc J. Dollinger, Pearson Education
5. Entrepreneurship Theory and Practice, Raj Shankar, Tata McGraw-Hill Education
6 Entrepreneurship Development, C. B. Gupta, Srinivasan, Sultan Chand & son
Note: Latest edition of the text books should be used.
Luggesu:d online link: W 12nou.ac.in. WWww.swayam. gov m, www.inflibnet.ac mn
Suggested Continuous Evaluation Methods: [n addition to the theoretical inputs the course will be ’
ments, Presentation, Group Discussions. Criteria for continuous evaluation |

clivered through Assign

may be Assignment or/and Presentation or/and unit test or/and Attendance efc.

el
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ﬁp rogramme: B.Com. I Year: chnd

Subject: Commerce
Economy of Untarakhand

Course Code: : BC-203(B) | Course Title:

Course outcomes:
This course is to help students in understanding the Economy of Uttarakhand

To identify the Problems of Economic Development in Uttarakhand
To analyze the Role of Government 1n the Economic Development of Uttarakhand
Credits: 6 ik?ure Compulsory / Elective: Electve

Max. Marks: 25+75

Total No. of Lectures: 90

Unit Topics ].E)I:u‘:;s
Fconomy of Uttarakhand: Salient features- Geographical features, Land
tvpes, Land use, Forest resources and Energy resources; Agriculture and -
I [ndustrial pattern in Uttarakhand; Role of Service Sector in the Econom}
of Uttarakhand.
Tuman resource m Uttarakhand: Demographuc profile; Education
i [ealth and other infrastructural facilities; Role of women in the 18
Fconomy of Uttarakhand; Panchyati Raj and people’s participation

Fconomic development and regional disparities in Uttarakhand: N
m Rackwardness and Indicators of regional disparities in Uttarakhand. B
Problems of Economic Development in Uttarakhand; Difficult &
inaccessible Geography;

L Unemployment, Migration, Poverty and Natural Calamities etc. inl 18
ttarakhand.

Role of Government in the Economic Development of Uttarakhand:
Agriculture, Industrial, Education, Health, Infrastructure, Environment 18

Sector & Skill Development

Suggested Readings:
1. Bisht N.S: Regional Economics (Hindi)

). Dewan ML and Jagdish Bahadur: Uttaranchal vision and Action programme

3. G.P Mishra: Regional Dimensions of development

U Tolia, R.S; Uttarakhand Today Winsar publication: Uttarakhand year book (Hindi and English)
5 Bhatt, K.N; Uttarakhand: Ecology, Economy & Society;

6. Kalaltia, Himanshu & Kafaltia, Gunjan; A Comprehensive Study of Uttarakhand; Notion Press
Media Pvt. Lid

Note: Latest edition of the text hooks should he used.

v

Fuggesu:d online link: www.ignolLac.in, Www swayam.gov m, www.intlibnet.ac.mn

Suggested Continuous Evaluation Methods: [n addition to the theoretical inputs the course will be
ehvered through Assignments, Presentation, Group Discussions. Cnitena lor contimuous evaluation

gnsy be Assignment or/and Presentation or/und unit test or/and Attendance etc.

Ovarrenncdd
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Semester: Sccond

Programme: B.Com. ‘ Year: First
Subject: Commerce
BC-204 [ Course Title: Rural Marketing
Course outcomes:

IAfter completing this course a student will have:

IAbility to understand the concept of Rural Marketing.

Ability to understand the terminologies associated with the ficld of Rural Marketing
Ability to identify the appropriatc method and techniques of Rural Marketing

Credits: 4 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

Total No. of Lectures; 60

. No. of
Unit Topics Lectures

Conceptual Framework, Nature & Characteristics ol Rural Market; An
1 verview of Indian Rural Market, Challenges & Opportunities in Rural 12
Market, Rural Marketing Models and Environment.
Rural Consumer Behaviour, Characteristics of Rural Consumer, Consumer|
1 Behaviour Roles, Factors influencing Purchase of Products in Rural Market; 12
Role of Government & NGOs in Rural Marketing, Similarities and
Differences in Consumer Behaviour in Rural & Urban Markets.
Rural Marketing Research, Process of Research in Rural Markets, Sources
u ind Methods of Data Collection, Data Collection Approaches in Rur: 12
Markets, Principles of Innovation for Rural Market, Need tor Innovation 1
[Rural Market,
Rural Markel Segmentation; Targeting and Positioning, Conditions f(;j

Fflective Marke! Segmentation, Approaches for Segmenting the Rur

v Market, Rural Market Segmentation Tools, Promotion & Distributio
Strategies for Rural Markets; A Comparative Analysis of Rural and Urban

Markets

Marketing of Agricultural Produce and Inputs, Regulated markets,

v Cooperative Marketing & Processing Societies, Corporate Sector in Agri- 2
Business: Cultivation, Processing & Retailing, Rural Marketing of FMCGs

Durables & Financial Services

[Suggested Readings:
. S§5S. Acharaya, N L. Agrawal Agniculture Marketing in India Oxford IBH. New Delhi- 1992

L. P. Singh Cooperative marketing in India and Abroad; Himalaya 2005

Sukpal Singh Rural Marketng Management; Sage 2002

H.C. Purohut Rural Marketing - Challenges and Opportunies, Shale Publications, New

Delhi- 2006

5. Aml Saxena, Samiuddin, Harsh Rural Marketing opportunities and challenges; National
Publishing House, New Delhi 2004

| 6 Mishra and Pun Development Issues of Indian Economy, Himalaya Publishing House

7 Acharya S.S and Agrawal N L, Agnculiural Markeung in India

8  Ben, G C, ‘Marketing Research: Tata McGraw Fhll Publishing Company, Lid, 2000 Cooper

Schindler, ‘Markeung Research, Concept & Cuses'

12

Jlote- Latest edition of the text books should be used.
|

Fuuuwd online link: www 1gnou ac 111, Www swiyam gov i, www infhbnet ac i |

Iﬁuggmlcd Continuous Evalustion Methods: [n addition to the theoretical mputs the conrse wall be
delvered through Assignments, Presentation, Group Discussions, Criteria tor continuous evaluation
miy be Assignment orfund Presentation or/und umi test or/und Attendunce ele
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B.Com. Second Year

SEMESTER-I 21+4* credit
46
credits
Diploma in Commerce SEMESTER-II 21+4* credit
(92 Credit)
SEMESTER-III 21+4* credit -
credits
SEMESTER-IV 214+4* credit
r ey
Moy 1! N} \._H
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Year Second | Semester: Third

[ Programme B Com

|
{Course Code: BC-301 I

IL‘ourse outcomes:
Mhis course exposes the students to the basic concepts and the tools used in cosl accounting.

Subject: Commerce

Course Title Cost Accounhng

Credits: 6 Corc C(H);llsory.-‘ Elective: Compulsory
Max. Marks: 25+75 |
Total No. of Lectures. 90
Unit Toplcs ] Neof
| lecures
Intoduction. Nature, Scope and Advantages of Cost Accounting,
Installation of Costing System, Difference between Cost and Financial g

I |Accounting,
Classification of Costs. Matenal Purchase, Storge and Control ol
u Material, Stock Levels, Inventory, Control Techrugues.
Methods of Pricing Matenal Issues. ) o
abour Cost. Concepl, Accounting

[abour Meaning and Components of L
d Control of Idle time andOvertime. Methods of Wage Payment and

[ I [ipcentive Plans, Labour lumover.
Overheads: Collection, Classification, Allocation, Apportionment and,
IV |Absorption of Overheads (Primaryand Secondary Distribution), Machine 10

[

12

Hour Rate.
Costing. Concept of and Need for UnitOutput Costing

Unit Output
\Y Preparation of Cost Sheet and Tender Price; Preparation of Reconciliation

Statement.
Process Costing: Preparation of Process Accounts. Treatment of Normal 14

22

vi d Abnormal Wastage; Treatment of Joint Product and By-product,
ontract Costing: Preparation of’ Contract Account,
vil stermination ol Profit on Completed and Uncompleted Contracts; 14
perating Costing.
Suggested Readings:
1. Jain S.P. and Narang K L: Cost Accounting, Kalyani New Delhi.

2 Maheshwari S.N: Advanced Problems and Solutions in Cost Accounting; SultanChand, New
Delhi. (Hindi and English)
. Garg A. K.; Cost Accounting: An Analytical Study, Swati Publication, Meerut.
. Homngren, Charles, Foster and Datar: Cost Accounting - A Managerial Emphasis; Prentice-Hall of
[ndia, New Delhi.
5. M.L.Agarwal, Sahity bhawan publications Agra (Hindi & English)
Note- Latest edition of the text books should be used.

3
4

Suggested online link: www.ignou.ac.in, WWw. swayam.gov.in, www.inflibnet.ac.in

uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be
livered through Assignments, Presentation, Group Discussions. Criteria for continuous evaluation

ay be Assignment or/and Presentation or/and unit test or/and Attendance etc.

[

Ogrren

Page 21 of 41



Programme. B Com. ‘ Year Sccond | Semester Third

Subject: Commerce 4{

R —
Course Code: BC-302 l Counse Title: Company Law |

e —

Course outcomes:
Ihe objective of s course is to provide basic knowledg

2013 along with relevant cases.
Credits: 6 Fﬂm Compulsory / Elective: Compulsory

¢ of the provisions of the Companies Act

Max. Marks: 25+75

Total No. of Lectures' 90

Unit Topics No. of
Lectures
| Indian Companies Act 2513: Nature And Types Of Companies, Conversion
Of Public Companues Into Pnvate Company's And Vice Versa. 10
- . = 4 . '_-_._.___-‘
I Formation, Promotion And Incorporation Of Companies, Memorandum Of 2
Association; Article Of Association; Prospectus. B

Shares: Types, Share Capital-Kinds, Allotment Of Shares; Members
[ |Categories, Modes OF Acquiring Membership, Rights And Liabilities; 13
Transter And Transmission- Difference,
Methods Of Borrowing, Debentures, Mortgages And Charges - Fixed And 09
Floating. ]
Management: Directors, ‘Types And Number Of Directors, Managing
v [Director, Whole Time Director - Appointment, Qualifications And 15

1squalification, Dutes, Vacaton, Resignation And Removal,
Company Meetings- Kinds, Quorum, Voting, 10

VI Resolution, Minutes.

vl Majcrit_y Powers And Minority Rights: Protection OtMmonty Rights 2
Prevention Of Oppression And Management. Mismanagement.

'Winding Up-Kinds And Conduct-Petiion For Winding Up, |

VI | poointment Of Official Liquidator And Duties. 09

Suggested Readings:

1. Kapoor GK A Dhamija Sanjay Company Law Comprehensive Textbook on Companies
Act 2013 Taxmann Publication |

2. Singh Avtar Company Law Delhi India astern Book Company Bharat LawHouse

3. Gupta Company Adhuiyam Sahitya Bhawan Publication (Hindi andEnglish)

' 4 Muheshwan SN And SK Maheshwari A Manual ol Business Law 2™Edition Himalaya
Publishing House

§ Dr SM. Shukla & K. Jun . Company Law. Sahitys Bhawan Publications, Agra (English)

6 Dr SM. Shukla & Dr. |.M. Sahai &yt 3fUfAT Sahitya Bhawan Publications, Agra. |

Note- Latest edition of the text books should be used.

Suggested online link: www ignou.ac 1n, WwW swayam.gov in, www inflibnet.ac.m
Suggested Continuous Ev aluation Methods: In addiuon to the theoretical inputs the course will be |
{elvered through Assignments, Presentation, Group Discussions. Cntena for continuous evaluation

gnay be Assipninent or/and Presentation or/and unit test or/and Attendance etc - J
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! Programme. B Com. i Year. Second Semester: Third

Subject: Commerce

Course Code: BC-303 (\) Course Title: Business Economics

Course oulcomes:
The objecuve of this paper is to introduce students with broad range of economic concepts, theories
and analytical techniques which help the management n decision making.

Credits: 06 |Core Compulsory / Elective: Elective

Max. Marks: 25+75
[ Total No. of Lectures: 90

L
| Unit Topics No. of
| Lectures

Introduction: Definition and nature of economics, Scope and methodology of
1 economucs, Micro and macro economics

Consumption: Measurements of Utility, Law of Dimimishing Marginal Utility | 10
I [Law of Equi-marginal Utility
Law ot Demand: Demand Schedules and Curves, Elasucity ot Demand,

10

I methods of measurement of elasucity of demand, measurement of cross 15
|c1::stic1t)'. Law of Supply, Measurement of Elasticity of Supply |
| IV KConsumer's surplus, Study of Consumer Behaviour through indifference curve 10
| technique.

|V [Production. The Factors of Production and ther charactenistics, Factors 18
I allecting productivity ol labour and capital, Theories ot Population. Law of
J vanable proportion, The laws of return, economy of scale, law of return to scale|
| ifTerent concepts of cost of production. SAC curve, LAC curve.

¥l [Exchange The theory of exchange, Defimtion and extent of market, 17
! Determination of pnce under conditons of perfect competition, impertect
: rompettion and monopoly. Effect of monopoly in economic life, monopolistic
| competiion, oligopoly
| VI [Concept and theores of profit and wages 10
rﬁuggesu:d Readings:
| | DN Dwivedi, Managenial Economics, 7th Edition, Vikas Publishing House.

2. D Salvatore, Managenal Economics in a Global Economy, 6th Edition, Oxford University

Press

|3 L Peterson and Jain Managenal Eco, 4th Edition, Pearson Educauon.
Kontsoyianis, Modern Micro-Economics.
M. Adhikary, Business Economics.
[ Dr J P Mishm: Business Economics, Sahutya Bhawan Publicanons, Agra (Hind: & English)
Note- Latest edition of the text books should be used.

[ = S VA A

Suggested online link: www 1gnou_ac 1n, Www swayam. gov.m, www.inilibnet ac in

-Su_;zgcslui Continuous Evaluation Methods: In addition to the theoretical nputs the course will be
Hehivered through Assignments, Presentation, Group Discussions. Criteria for continuous evaluation

iy be Assy giment orfand Presentation orfand um! test orfand Attendance etc.
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Programme. B.Com. Year Second Semester Third

Subject: Commerce

iCourse

Code: BC-303 (B) Course Title: Business Emyironment

Course outcomes:
The objective of this paper is to introduce students with broad range of economIc CONCEPLS. theones
and analytical techniques which help the management in decision making

Credits: U6 [Core Compulsory / Elective. Elective

N W —a

Max. Marks: 25+75 |

Total No. of Lectures: 90

Unit

Topics

No. of
Lectures

Husiness Environment: Meaning, Nature and Dimensions of Business
Environment, Analysis of Business Environment- Framework of Analysis
Scanning, Monitoring, Forecasting & Assessment of Business Environment

Fconomic Environment with Reference to India’s Economy: Growth Strategy |
Fconomic Planning, Analysis of Economic Environment- Scanning,
Monitoring, Forecasting and Assessing Fconomic Environment, Economid
Markets, Fconomic Reforms & thewr Consequences.

m

Technological Environment: Nature of Technology, Interface Between|
Technology and Business, Management of Technology Transfers: Analysis]
Forecasting and Assessment of Technological Environment

18

v

Global Environment: Why Firms go Global, Routes of Globalization, Activg
Players in Global Busmess. FDI- India’s Expenence, WIO- Beneits and
Problems for India. Analysis of Global Environment- Scanning, Momtoring,
Forecasting and Assessing Global Environment.

22

v

Political and 1 egal Fnvironment of Business: Monopoly and Restrictive Trade
Practices (MRTP) Act, Foreign Exchange Management Act (FEMA).

18

Suggested Readings:

1. Sinha, V.C. and Sinha Ritika, Business Environment, Sahitya Bhawan Agra

2. Cherunilam, Francis, Business Environment, Himalaya Publishing House, New Delhi
3. Aswathappa, K.Essentials of Business Environment, Himalaya Publishing House, New Delhi

4. Aswathappa, K Business Environment for Strategic Management, HPH.
5. Dr. Amit Kumar : Business Environment, Sahitya Bhawan Publications, Agra.
6. Ryrdt at vd fifg, g aTaaeE oafaRe, Aee o SR

7.3 ot s, o qafaRvl, Qifee Ha PRI

INote- Latest edition of the text books should be used.

Suggested online link: www ignou.ac.in, www.swayam.gov.in, www.inflibnet.ac.in

may be Assignment or/and Presentation or/and unit test or/and Attendance etc,

Suggested Continuous Evaluation Methods: [n addition to the theoretical inputs the course will be
delivered through Assignments, Presentation, Group Discussions. Criteria for continuous evaluation

Odwarred
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Programme: BCom. | Year: Second | Semester: Third

Subject: Commerce

Course Code: BC-304 [ Course Title: E-Banking

Course outcomes:
The Objective ol this paper is o acquamt the students with the understanding ol E-banking system
with the nisks, evaluation and concepts ol E-payment involved theremn.

Credits: 4 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

Total No. of Lectures: 60

Unit Topics No. of
Lectures

Introduction: Concept and delinition of E- Banking, nature and
scope of E- Banking, E-Banking components, E-Banking: Indiany 10
perspectives, traditional banking internet banking  portals
challenges in E-Banking, Online banking and its benefits.
E-Banking System: Mobile Banking Intemet Banking, Sccure
m Hypertext, Transter Protocol (SHTP). Online delivery ol
financial products: Secure electronic Transaction (SET); Indian
[Payment Models.
E-Banking Risks: Infrastructure problem; Lack of Skilled
Il Manpower, Legal Framework, Socio Cultural Aspects, Money 15
Laundering; Banking Frauds.
FElectronic Payment System: RTGS, Electronic Fund Transfer,
v Flectronic Money; ATM, Credit Card, Smart Cards. Electronic| 10
Payment Systems; E-Banking and digital signatures. |

Evaluation of E-Banking System: Advantages of E-Bankinq

15

system, Limitations of E-Banking, Pre-requisites ol E-Bankin

[Future of E-Banking

Suggested Reading:

1. Agrawal Kamlesh, N - Internet Bankang, Mac-Millan India Ltd. New Delhi.

2. Armor, Daniel : E-Business Evolution, The Living and Working in an Interconnected World,
Prentice Hall, US

3. E-Banking : Indian Banking Association, India.

4 Kenneth C. Laudon and Carlo Guercio Traver, £-Commerce, Pearson Education.

S Bhaskar Bharal, Electronic Commerce: Framework, Technology and Application, McGraw

Hill Education

v

Joseph PT, E-Commerce: An Indian Perspective, PHI Leaming
Bajaj KK and Debjani Nag, :-commerce, McGraw Hill Education I
Chhabra TN, £-Commerce, Dhanpat Ra1 & Co |
Madan Sushily, £-Commeree, | axmann |
| 10. Chhabra TN, Hem Chand Jain, and Aruna Jain, An Introduction to HTML, Dhanpat Ra & Co.|
Note- Latest edition of the text books should be used. |

0 o

k=

'fSugguted online link: wwaw.1gnou.ac 1n, www.swayam.gov.in, www inihbnet ac.1n

fSuggested Continuous Evaluation Methods: In addition o the theoretical inputs the course wall be
dehvered through Assignments, Presentation. Group Discussions. Cntena for continuous evaluation
sy be Assignment orfund Presentation or/and umit test or/and Attendance ele

g
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Programme: B.Com. ] Year Second Semester: Fourth

Subject: Commerce

Course Code: BC01 ‘ Course Title: Income Tax Law and Accounts

Course outcomes.
It enables the students Lo know the basics of Income Tax Act and its implications.

Credits: 6 Core Compulsory / Elective: Compulsory

Max. Marks. 25+75

Total No. of Lectures. 90

Unit Topics No. of
Lectures
Taxation Policy of Rauja Todanmal. Introduction, Importan
| Definitions: Assessee, Person, Income, Totallncome, Assessmen 10
Y ear & Previous Year. Agricultural Income & 1ts assessment.
Residence & Tax Liability (Basis of Charge). Capital &
n Revenue. Exempted Incomes. 10
1w Income from Salaries " apEibigdi 5
v Income trom House Property. 10
v Profits and Gamms ol Business and Profession, s
Depreciation.
71 Capital gains, Income from Other Sources, 12
Set ofl and carry forward ol losses and Clubbing of Income
VIl Deductions from Gross Total Income, 12
Computation of TaxLiability of an Individual.
VIl Procedure of Assessment and Income Tax Authorities, Advance
Payment of Tax and Deduction of Tax at Source, 6
Suggested Readings:

1. Singhanai V K- Students' Guide to Income Tax; Taxmann, Delhi.

2. Girish Ahuja and Ravi Gupta: Systematic approach to income tax; Sahitya Bhawan
Publications, New Delhi. (Hmdi and English)

3. H C Mehrotra: C S Josht, Income l'ax Law and Accounts (Hindi/English), Sahitya Bhawan
publications Agra

4 Jain, RK , [ncome Tax Law and Accounts (Hindi and English), SBPD Publications Agra

Note- Latest edition of the text books should be used.

uggested online link: Www.1gnou ac.im, Wwiv.swayam gov.u, www.intlibnet ac 1n

uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be
shvered through Assignments, Presentation, Group Discussions. Critena for continuous evaluation
ay be Assignment or/and Presentauon or/and unut test or/and Attendance etc

e
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Programme: B Com. Year Second Semester: Fourth

Subject Commth:

Course Code: BC-402 Course Title: Public Finance

;[(,'(:Lusc oulcomes:
hl enables the students to know the basics of Public Finance and its implications.

Credits: 6 Core Compulsory / Elective. Compulsory

Max. Marks: 25+75

Total No. of Lectures. 90

—

House, Pvt. Led. New Delhu

Bhatia, H.L. Public Finance, Vikash Publishing House, Pvt. Ltd., New Delhi
T U9 geH, HIRAIG Jiefegaw, T 9T g @), Ho oo, Rwen
Dr. J.P, Mishra: Public Finance, Sahitya Bhawan Publications, Agra (English).

5. Dr. K.L. Gupta : Y[9/¥d; Sahitya Bhawan Publications, Agra.

Note- Latest edition of the text books should be used.

S

Suggested online link: www.ignou.ac.in, www.swayam.gov.in, www.intlibnet.ac.in

may be Assignment or/and Presentation or/and unit test or/and Attendance efc.

Unit Topics _ No. of
i Lectures
Introduction. Definition, Nature and Scope, Importance and Rolj
1 o Public Finance in National Economy, Principle of Maximum 16
Social Advantage |
Public Revenue. Meaning of tax, Cannons of taxation. types ol
I taxation (Direct and Indirect ), incidence of taxation 18
m Public Debt: Meaning, types. effect of debt on production and 18
istribution and public debts in India.
ublic Expenditure: Meaning, aims, classification, pnnciples ol
v public expenditure, economic stability, effects of public 20
expenditure, The Public Budget
[Fiscal Policy: Meaning, objectives, tools and limitations of fiscal
v policy, Finance Commission in India, Indian Tax Systems 18
Federal Finance in India; Central Finance, State finance, local
finance, Deficit financing in India.
Suggested Readings:

Mithani, D.M., Money Banking. International Trade & Public Finance Himalaya Publishing

Suggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be
delivered through Assignments, Presentation, Group Discussions. Criteria for continuous evaluation

et



Programme: B.Com. Year: Second Semester: Fourth

Subject; Commerce

Course Code: BC-402

Course Title: Public Finnnce

Course outcomes:
It enables the students to know the basics of Public Finance and its implications.

Credits: 6 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

Total No. of Lectures; 90

“ederal Finance in India; Central Finance, State finance, local

finance, Deficit {inancing in India.

Unit Topics No. of
Lectures

[ntroduction: Delinition, Nature and Scope, Importance and Role

1 bf Public Finance in National Economy, Principle of Maximum 16
Rocial Advantage
Public Revenue, Meaning of tax, Cannons of taxation, types ofl

O haxation (Direct and Indirect), incidence of taxation. 18
Public Debt: Meaning, types, effect of debt on production and 18
distribution and public debts in India. |
Public Expenditure: Meaning, aims, classification, principles ol
public  expenditure, economic stability, effects of public 20
expenditure, The Public Budget.
Fiscal Policy: Meaning, objectives, tools and limitations of fiscal

v nolicy, Finance Commission in India, Indian Tax Syslems, 18

[Suggested Readings:

]. Mithani, D.M., Money Banking. Internat
House, Pvt Led New Delhi

2. Bhatia, H L. Public Finance, Vikash Publishing House,

[ 3. =@ @ gy R eErERen, THo dfe ve wwAl, mo fo, Rl
4

Ur 11 Mishea: Public Finance, Sahitya Bhawan Publications, Agm (English)
5 Dr KL Gupta 9%, Suhitys Bhawan Publicavons, Agra.
[Note- Latest edition of the text hooks should be used.

Suggested online link: www

Suggested Continuous Evalua
delivered through Assignments,

snay be Assignment or/and Presentation or/and unit test or/and Atendance et

Pvt. Ltd., New Delhi

12NOULAC 1N, WAVW SWaY Il goV 1N, WWW inthibnet ac 1n

ional Trade & Public Finance Himalaya Publishing

tion Methods: Ln addition to the theoretical inputs the course will be
Presentation, Group Discussions, Criternia tor continuous evaluaton |

’ "}.‘-\m{f woel
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I‘l\\“l‘l“l“\‘ LG o | Yoene Socod Semester Fougtly

Subjeet Commerve
e Ciddes He Ao g v I Comrse Biles Tonebsi i Eravel Management

LIonese vaiees

Fhe atiective oF this conse (o anderstand e Dmdamental aneept of Touriam nnd o fmmdline ze
M e s eanee pyl CIIC RN benids e fouban

Coodits o ‘ure Compulsory / Blective: Hlective

Man, Mavks 2508
Lotal No, of Lectures: D0

Unit Foples No. of
; : lLec
Introduction  Toavel Meanmg and  dehmtions of - fonam, - fmvelor
enctrsionst, tourestss objectives, natoe and ¢ lissdleation of toncsm and tournsts

\ Linowth amd Development of Towsim, Forns of Tonriun: Inbonund Outbound, ]
Domeshie and Titerational
he Modern Tour Industey: Packoge Toums- Custow' Towrs- Tonr wholesaler -
Bvpes of Package ows Independent Package, Hosted Tour, Pscorted  Tour

" Nightaeemg Lo Group, Ineentive aid Convention Tours Man Market Pockogd -

Holday s Tvpes o Tour Operations: Speciulist Tour Openttors: Specialist Tou
Upetntors, Tour Opemtors ichianeo on other
Liganization

Tour Operations and Documentation: Functions-Sonrees o Tneoine, ow (0
Netup a Trvel Ageney: Procadures tor approval of o Travel Agency and Tow
Upemtor, Pavel Documentation: Passports- various types and  requuirement s-
WL el © apph for Passports VISA- various types ind - requirements 30
Documents respurad Tor Foreignens o visit India, Henlth Cheek Documents i
rovess Tor Pcastunent
M Poegn Cumeney. )
Impuct of Tourtsm and Tourdsm Onganlzatlons: Tourism hmpacts: Feonomig
g, Soctal Impact, Cultual bupact ad Environmental limpact- Strategies Lo
svervorie of taduce the negative Tmpact ot Tounsm. Objectives, Functions ol-
United Nations World Tounsm Organization (UNWTO), World Travel un.
v Fownam Council (WTC), Pacilie Asia Trivel Assocution (PATA)Y, Intermationa) 20
} Wi Lunsport Association (IATA), Travel Agents Association of Iindia( [TAAL
| Indian Assoctation of Tour Operators (IATO) and Fademtion ol Hotel i
| Hestaurnt Associations of
S J‘L'\ll-_'_t._' HRAD
Lupg\-\lul Readings:

I Bhata A K (2003) Intematonal Tounsm, Sterhng Publishers Pyt L, New Dellu

2 Pran Nath Seth( 1997) Successtul Tounsm Management, Sterhing Publishers v | td New Delhe,

© Ghosh Bishwanth (2000), Tounsm & Travel Management. Second Revised |diionVikas Publishing

House i id New Il

Lot Latest edithon of the text books should be used.

Puggested online Hok: swww ignou ac m, www swayam gov i, www mthbhaet i

Buggested Continuous Evatugtion Methods: T additon 1o the theoreti al mputs the coursae wall by
Hebvared thirough Assignments, |4 esanitation, Group Discussions Crtenia lor continons oy aluation may be
phowmigrument onad Prosentation ocamd aint test otand Attemlame ol

O
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Programme: B.Com. [ Year: Second | Semester: Fourth

Subject: Commerce

‘Course Code: BC03 (B) ] Course Title: Fundamentals of Marketing

Course

The objective of this course

outcomes:

is to provide basic knowledge of conceplts, principles, tools and techmques ol

Suggested Continuous Evaluation Me
hrough Assignments, Presentation, Group [Discussions. Cntena tor contimuous evaluation m

prfand Presentation orfund unit test orfand Allendance cic.

7. 7Zikmund, William G. and Michael D' Amico, Marketing: Creating and KeepingCustomers in an E-Commerveg
World, Thomson Learmng.

8. Dr Amit Kumar - Fundamental of Marketing, Sahitya Bhawan Publications, Agra (English)
9. Dr.S.C. Jain . Principles of Marketing, Sahitya Bhawan Publications, Agru (Hindi)

Note- Latest edition of the text books should be used.

Suggested online link: www ignou.ac.in, Www swayam.gov.in, www.inflibnetac i

thods: In nddition 1o the theoretical inputs the course will be

marketing. |
Credits: 6 ore Compulsory / Elective: Elective |
Max. Marks: 25+75 i
|
Total No. of Lectures: 90 '
Unit Topics [ No.of
Lectures
Introduction: Nature, scope and importance of marketing;, Evolution of marketing concepts;
1 [Marketing mix; Marketing environment. Micro and Macro environmental lactors. 10
I |Consumer Behaviour— An Overview: Consumerbuymg process; Factors intluencing 10
consumer buying decisions.
[Market Selection: Market segmentation — concept, importance and bases, ‘l'arget market
111 kelection; Positioning concept, importance and bases, Product diflerentiation vs. market 12
kegmentation.
IV |Product: Meaning and importance. Product classifications; Concept of product mix;|
Branding, packaging and labelling; Aller-sales services, Product lite-cycle; New Product 8
[Development.
Pricing: Significance; Factors affecting price of a product; Major pricing methods; Pricing
V [policies and strategies. 7
Promotion: Nature and importance of promotion; Promotion Tools: advertising, personal
V1 felling, public relations; sales promotion and publicity — concept and their distinctive
characteristics, Promotion mix; Factors 13
hiTecting promotion mix decisions; and Integrated Marketing Communication Approach.
Distribution: Channels of distribution - meaning and importance; I'ypes of distribution
VIl khannels; Wholesaling and retailing; Factors affecting choice of distribution channel; 10
Distribution Logistics; Meaning, importance and decisions.
|
Retailing: Types of retailing — store based and non- store based retailing, chain stores/ '
VIL fspecialty stores, supermarkets, retail vending machines, mail order houses, retail 10
Looperatives, Management of retailing operations: an overview; Retailing in India: changing
senario. |
ecent developments in marketing: Social Marketing, Online Marketing, Direct Marketing,
IX Bervices Marketing, Green Marketing, Relationship Marketing, Rural marketing. 10
Suggested Readings:
1. Kotler, Philip, Keller, Kevin Lanc; Koshy, Abraham, and Mithileshwar Jha.Markctng Management: A South
Asian Perspective, Pearson Education.
2 Palmer, Adnan, Introduction to Marketng, Oxford University Press, UK
3. Lamb, Charles W.; Hair. Joseph F.. and Carl McDaniel. Principles of Marketing.South Western Publishing. Ohio
4. Chhabra, T.N., Principles of Marketing, Sun India Publication.
5. Pride, William M., and D.C. Ferell, Marketing: Planning, Implementation &Control, Cengage Learning i
6. Majaro, Simon, The Essence of Marketing, Prentice Hall, New Delhi.

deliverad |

ay be Assignment

Oyl
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Programme: B.Com. | Year: Second | Semester: Fourth

- Subject: Commerce

'(_““"-W Code: BC44 [ Course Title: Indian Economy
[ourse oulcomes:

cctive of this paper is to enable the student to grusp the major cconomic

seeks (o provide an understanding of modern lools of macro-economic analysis and policy framework

Credits. 4 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 - |
Total No. of Lectures:60

problems in India and their solutions. I also

Unit Topics No. of
Lectures
Basic Issues and features of Indian Economy
1 Concept and Measures of Development and Underdevelopment, Human Development; i1
IComposition of national income and occupational structure
olicy Regimes

1 1) The evolution of planning and import substituting industrialization.
b) Economic Reforms since 1991. ¢) Monetary and Fiscal policies with their implications 10

on economy

Growth, Development and Structural Change

a) The expenence of Growth, Development and Structural Change in ditterent phases ol
growth and policy regimes across sectors and regions.

b) The Institutional Framework: Pattems of assets ownership in agriculture and industry
Policies for restructuring agrarian relations and for regulating concentration of

8] €CONOMIC POWET,

c) Changes in policy perspectives on the role of institutional [ramework after 1991.

d) Growth and Distribution; Unemployment and Poverty; Human Development,
Environmental concerns.

c) Demographic Constraints: Interaction between population change and economic
development.

Sectoral Trends and Issues

Agriculture Sector: Agranan growth and performance in ditferent phases of policy regimes 1.e.

pre green revolution and the two phases of green revolution; Faclors intluencing productivity

hnd growth, the role of technology and institutions; price policy, the public distribution syster|

fand food secunty.

Undustry and Services Sector: Phases of Industrialization — the rate and pattern of industriall 13

prowth across altermnative policy regimes; Public sector — its role, performance and reforms: the

| small scale sector;, Role of Foreign capital.

| I'inancial Sector Structure, Performance and Reforms. Foreign Trade and balance of Payments.

| Structural Changes and Performance of India's Foreign Trade and Balance of Payments, Tradg

| %olicy Debate, Export policies and performance; Macro Economic Stabilization and Structural

| Adjustment; India and the WTO, Role of FDL, Capital account convertibility

Il_ Inflation, Unemployment and Labour market
i

13

I flation: Causes of rising and falling inflation, inflation and interest rates, social costs ol

vV fnflaton; Unemployment — natural rate of unemployment, fnctional and wait unemployment, 13

|_ubour markel and 1ts mteracion Wi
- nflation and unemployment, sacnifice ratio, ro
Suggested Readings:

1 Mishra end Pun, Indian Economy. Himalaya Publishing House

IC Dhingra, Indian Economy, Sultan Chand & Sops.

3 Gauray Dutt and KPM Sundarum, Indian Economy, S. Chand & Company

4 Umas Kapila (ed), “Indian Economy since Independence”, Relevant articles .

$  Bhagwsu, ) and Desar, P India. Planmng for mdustnalzauon, OUP, Ch 2

/] 1)y Mamons & Jun  Indian Econonty, Sahirva Bhawan Publicanons, Agra (Hindi)

7 Dr Anoop Kumar Singh & Priya Dwiveds Indian Economy, Sahitya Bhawan Publicanons, Agra (1 nelish)
Note: Latest edition of the test books should be used.
Suggested online link: Www (gnou Ge 1, WWW SWIYan oV, Wik mnflibnet ac |

th production system; Phllips curve, the rade-otl betweeny

le of expectations adaptive and rutional

on to the theoretical mputs the course will b deliy aanl ‘

Suggested Continuous Evatuation Methods: In addit
Irf.hsuup_l'tAwgmnam, Presentution, Group | iscussions Critenu for continois evuluation miy b Assagnient o fand |

Jresentaton offund umt st orfand Attendince ele
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B.Com. Third Year

Bachelor’s Degree in
Commerce

(140 Credit)

SEMESTER-I 21-+4* credits

46
SEMESTER-11 21+4* credits
SEMESTER-111 21+4* credits

46
SEMESTER-IV 21+4* credits
SEMESTER-V 24 credits

48
SEMESTER-VI 24 credits

S

\J —
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Programme: B Com, ‘ Year Third Semester: Fifth

—

Subject: Commerce ;

Course Code: BC-501 } Course Title: Corporate Accounting N
—_— .
Course outcomes:

Tlm course enables the student to develop awareness about corporate accounting in conformity
with the provisions of company act

Credits: 5 | Core Compulsory / Elective: Compulsory
Max. Marks: 25+75

Total No. of Lectures- 75

Unit Topics No. of
Lectures

Shares: Features, Types of Shares, Difference Between Prelerencd
Shares And Equity Shares, Share Capital And Its Types. Issues

1 Forfeiture And Re lssue Of Shares, Redemption Of Preference 15
Shares, Debentures: Features & Types, Issue And Redemption of
Debentures
IFinal Accounts, General Instruction For Preparation Ot Balancd

l.I Sheet And Statement Of Profit And Loss, 15

I Valuation Ot Goodwill: Meaning And Nature Of Goodwi I, Needs
and Methods Of Valuation Of Goodwill,
Valuation Of Shares, Need And Methods Of Valuation Of Shares
v Protit Prior To Incorporation, Use Of Profit And Loss Prior Ta
[ncorporation, Methods Of Computing Profit And Loss Prior I
Incorporation.
Accounting For Amalgamation Of Companies As Per Indian
v Accounting  Standard 14. Meaning, Characteristics  And
(Objectives Of Amalgamation, Kinds Of Amalgamation 15
/Accounting For Internal Reconstruction Intemal And Fxternal
Suggested Readings:
l. Gupta RL Radhaswami M, Company Accounts Sultan Chand and
company (Hindi and English)
2. Maheshwari SN And Maheshwan SK Corporate Accounting Vikas Publishing
(Hindi/English)
3. Shukla SM And Gupta SP Corporate Accounting, Sahitya Bhawan Publication agra, (Hindil
and English)
4. Jaiswal K S Corporate Accounting Both English And Hindi Shukla MC Grewal
3. PS And Gupta SC Advanced Accounts 8 Chand And Company

15

INote- Latest edition of the text books should be used.

[Suggested online link: www.ignou.ac.in, www.swayam.gov. in, www.intlibnet. ac.n

[Suggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be
delivered through Assignments, Presentation, Group Discussions. Critena lor continuous evaluation [
imay be Assignment or/and Presentation or/and unit test or/and Attendance etc. |
L ]
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Programme: B.Com. ] Year: Third ) Semester: Filth

Subject: Commerce

Course Code: BC-502 I Course Title: Auditing,

OUrse oulcomes: ;
fis course aims at imparting knowledge about the principles andmethods of auditing und their application.

Credits: 5 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

Total No. of Lectures: 75

: " No. of
S Toplar Lectures

Methodology of Accounting, Auditing and Fraud risk management in
Kautilya's Arthshastra,
Audit and Audit Process: Meaning, Nature, Objectives and Various
1 Classes ol Auditing, Standard of’ Auditing, Pronouncements on acceple
Auditing practices, Intermal Control and the need for its evaluation by th
Auditor.
Audit Procedures: Verification programme-selective verilication, Audif
in depth, test checking, Auditor’s Approach lo statstical sampling 18
Routine checking, vouchers, verification and valuation of assets and
liabilities, Auditor's Report on Profit and Loss Accountand Balance Sheet.
Audit of Limited Companies: Qualifications and Appointment o
Company Auditors, their powers, duties and liabilities as per Company
I Act 1956, Enquiries under Section 227 (IA), Audit of share capital 20
share transfer and managenal remuneration, Additional matters in the
Auditor’s Report (Manufacturing and other companies), Audilor’s
Report Order 1988.
/Audit of Public Sector Undertaking and Banks: Special features
concerning Audit of departmental undertakings, Statutory Corporations
and Govemment Companies, Procedure of appointment ol Auditors
Special features relating to the audit of Banks, Audit of Insurancg
v (Companies and audit of non-profit companies. Cost Audit: Importance ol 20
cost audit, Provisions regarding cost audit, Cost Audit report, Tax und
Social Audit. Intermal Audit: Objective and scopeol [ntemal Audili'

Responsibilities and Authority of Intemal Auditors, Relationship betwee
intemnal auditor and statutory audilor.

Suggested Readings:
I. Gupta Kamal - Contemporary Auditing, TATA Mc Graw, New Delhu.
2 Tandon, B.N. : Principles of Auditing, S. Chand & Company, New Delhi
3. Pargare Dinkar - Pninciples and practices ol Auditing, Sultan Chand, New Delm
4. Sharma, | K. . Auditing Pninciples and Problems, Sahitya Bhawan, Agra. (Hindi andEnglish)
5. Yadav, Pankaj, Auditing, Neel Kamal Prakashan, Delhu(Hmndi and English)

Nole- Latest edition of the text books should be used.
Suggested online link: www 1gnou.ac in, www swayam gov. u, www inilibnet.ac in
Suggested Continuous Fvaluation Methods: In uddition to the theoretical mputs the course will be dehivenad

hrough Assignments, Presentation, Group Discussions. Cntena for conunuous evaluation may be Assignment
rfand Presentation orfand wnit test orfund Attendance ele

el
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Programme 12 Cor- _yu;- ,:—,;-:__ "~ Semester ¢t

Sebject _ommerze

3 it (ode BA 24 € smrw Tole Bownews Eftecs 3nd Corporate Governance

vy~
e vomwe weks v, provde eralelge oo Ge coxcepts, wols. techmues. md relevance of
bz Flines md Comprnsie Cerveamames 0 e presest

Credity: © Core Compuibwory / Elective: Elective

Tetal o of Lecturex ~ 5

—ee —

i&m~,2JfHu Somem of Vaine Svsicma. Topes. Values, i

[Lzrs 53w 2 Efpacai Pofawions, Valaescress Calames. Pasinesd
1 Ffacs - Satare, Cracaciernicn and Neads, Féuacal Practices
Mavagereat
The Ffaxal Vaime Sysiem - Unsvenalwm | lfanamsm,
Drstiezove fumxe, Socal Comtracts, Indrdsal Freedom of
i Chonz, Pofomoral Coder Calmzz and Efy - Efncal

"’a"-t‘ - J-Ji'_-..—p

f.;:r. Calfare and Imdovidond ESaca

i z:d—"_.m--!mﬁ-.;mmmd,zIE!fl“ﬂ
oo = exdorsmg Efmcal Bonmess Befgrnons, [mpect of Lawy
Samary Zdxs Sxl Fopominktes of Bosmes -
svrommestyl Froecaon. Fao Trade Pocoices, Fulfiiimg all
mmw_n wuder vz _awy, Sefegmarting Heaith
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| Programme: B Com. Year Thurd ' Semester: Fifth

Subject: Commerce

Course Code: BC-304 ] Course Tite: Principles and Practices of Insurance

| Course oulcomes
/A fer completing this course, a student will have:

/Ability to understand the concept of Insurance along with the basic laws andpractices of

Insurance [
Ability to understand the termmologies associated wath the field ot Insuranceand control along
wwith their relevance.

Ability to identify the appropriate method and types of Insurance for solvingdifferent problems.
IAbility to apply basic Insurance principles to solve business and industry relatedproblems. Ability to |
lunderstand the concept of Life, Marine and Fire Insurance.

Credits: 5 Core Compulsory / Elective: Elective

Max. Marks: 25+75

Total No. of Lectures: 75

Unit Topics No. of
Lectures

Risk: Meaning, Types, Causes, Mecthods of Handling Risks
Insurance: Meaning, Origin & Development, Functions, L'ypes]
1 IPrinciples, Advantages, Remnsurance.Double-Insurance. 17

[_1te Insurance: Meaning, Importance, Essentials of Litelnsurance
Contract, Procedure of Life Insurance. Life Insurance Policies)
o Nomination & Assignment, Surrender Value. Life Insurance 20
Corporation. Functions& Organization.

Marine Insurance: Meaning, Significance, Scope and Insurablg
Risk, Characteristics of Marine Insurance, Contract, Types of
m Marine Policies, Main Clauses in Marine Policies and Marine 18
| _osses.

ire Insurance: Meaning, Hazards m Fire Insurance, Scope
v importance, Fire Insurance Contract, Condittonsot Fire Insurancg 20
Policy & Procedure. Miscellaneous Insurance: Motor Insurance
Burglary, Live-stock, Cropand Health Insurance

Suggested Readings:

1-Mishra M.N., Insurance- Principles & Practice.

2- Gupta O.S., Life Insurance.

3- Vinayakam, M. Radhaswami & Vasudevam, Insurance- Principles & Practice.

4- Kothari &Bhall, Principles & Practice of Insurance,

5- Balchand Srivastava : [nsurance, Sahitya Bhawan Publications, Agra (Hindi).

6- M. Eswari Karthikeyan : Fundamental Principles of Insurance, Sahitya Bhawan Publications, Agra
English).

Note- Latest edition of the text books should be used.

[Suggested online link: www.ignou ac.in, www.swayam.gov.in, www.inflibnet ac.in

Suggested Continuous Evaluation Methods: [n addition to the theoretical inputs the course will be
delivered through Assignments, Presentation, Group Discussions. Criteria for continuous evaluation
may be Assignment or/and Presentation or/and unit test or/and Attendance etc.

el
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Programme: B Com. Year Thod | Semester: Fiith
Subject Commerce

[Course Code: BC-505 _ Course Title: Monetans Theony and Banking in India —

Course outcomes |
The Objecuve of this paper 15 0 expose

system prevaling m India
Credits: 5 Core Compulsory / Elective: Elective

the students to the working lor money and tinancial

Max. Marks 25+75

“Total No. Jr_Lecii.l_ res: 75
N
No. of

Unit Topics

R
Money: Funclions, Alternative Measures To Money Supply Ii
India And Their Different Components, Meaning And Changin
1 Relative Importance Of Each Component, High Powcre
Money- Meaning And Uses, Sources Ol Changes In Hig 17
Powered Money. Financial System: Components, Financial
Intermediaries.
Indian Banking System: Defimtion Of Bank, Commercia
Banks, [mportance And Functions, Structure Of Commercia
1] Banking System In India. Regional Rural Banks. Cooperativ
Bank In India Process Of Credit Creation By Banks,
Determination of Money Supply And Total Bank Credit.
Development Banks And Other Non-Banking Financial
Institution: Main Features, Problems And Policies Fo
I Allocation Of Institutional Credit. Problem Between Th
Government And TheCommercial Sector, Inter-Sectoral An
Inter-RegionalProblems, Problem Between Large And Smal
Borrowers.
The Reserve Bank of India; Functions, nstruments OfMonetary
lAnd Credit Control; Main Features Of Monetary Policy Sinc
v Independence, Interest Rates; Vanous Rates In India (As Bon
Rate, Bill Rate, Deposit Rate, etc.) Impact Of Inflation An

nflationary Expectations.

Suggested Readings _
1. Saha SK Indian Banking System SBPD Publication (Hindi and English)
2. Deshmukh And Indian Banking System Chandralok Prakashan(Hind1 and English)

3. Gupta SB Monetary Planning Of India ‘

4. Khan M Y Indian Financial System Theory And Practice _

5. Sengupta AK & Agarwal K Money Market Operations In [ndia

Note- Latest edition of the text books should be used.

25

16

Suggested online link: www.ignou,ac.m WWW.SWayam.gov.in, www.inflibnet.ac.in
Suggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be
tation, Group Discussions. Criteria for continuous evaluation

Jelivered through Assignments, Presen _
ion orfand unit test or/and Attendance etc.
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Programme: B Com. [ Year Third | Semester: Sixth |
Subject: Commerce
Course Code: BC-601 | Course Title: Goods and Services TR

Course outcomes:

I'o provide students with the working knowledge of
relevance of GST in the present Indian tax in scenario and its contribution for economic development |
Credits: 5 Core Compulsory / Elective: Compulsory |

principlesand provisions ol GST to understand the

Max. Marks: 25+75 j
Total No. of Lectures: 75
Unit Topics

No. of
Lectures

Indirect Tax: Meaning, Features, Diflerence BetweenDirect And Indirect

‘l'ax, Types Of Indirect Tax BeforeGST, Shortcaming Of [ndirect 1ax]

1 System During PreGST Era. GST Meaning Advantages, Disadvantages Of 12

Evaluation Of GST, Structure Of GST, CGST,SGST,IGST UTGST, And

Important Definition Under GST Act.

Time Of Supply: Meaning Of Goods And Services, TOS Under Reverse

I (Charge Mechanism, Invoicing Provisions, Provisions Related With Changc 8

Changes InGST Rate.

Place Of Supply: POS Meaning, POS Of Goods And Services, Intra stalg

\And Interstate Supply.

m Value Of Supply: Meaning, Provisions Related With Determination Of 12

Value Of Supply Of Goods And

Services, Determination Ot GST Liability. P

= TP D - eS|
Input Tax Credit ITC. Meaning Of Utilization Of ITC, Block Credit

Supply Not Eligible For ITC, Matching, Reversal And Reclaim Of ITC

v Payment Under GST: Munner Ol Paymenl O GST Liabilily, Concept Ol 10

| Electronic, Cash Credit And Liability Ledger, Refund Of Excess GST.

Return: Meaning, Purpose And Importance, Different Types Of Retun

[

v Due Date Of Filing Return, Assessment Under GST: Meaning, Types 10
Sales Assessment, Provisional Assessment, Summary Assessment, Besl
Judgment Assessment.
Registration: Meaning  Of  Final Registration,
and Procedure For New Registration 17

Vi \Compulsory Registration,
\Amendment And Cancellation Of Registration.

"Accounts And Records: Manner Of Maintenance Of Accounts, Period Of

Retention Of Relevant Records, Invoice: Format, Types Debit And Credi

vl Note, Voucher Audit; Meaning, ‘I'ypes Mandatory, Departmental And 6
Specitic Audit, Penalty

\And Under GST. E -Way Bill

Suggested Readings:

]. Malhotra HC and Ag

English and Hindi .
Bansal K. M. GST Customer law taxman Publication pnvate limited Universityedition

2
3. RK Singh PK a bird's eye view ol GST Asia law house
4
5

arwal VP, goods and services tax sahitya bhawan publjcalions Agra,

_ Singhania VK student's guide to GST und customs law taxman Publication pnvatelimited University ediion
. Gupta & Maheshwar, Tyagi Goods and Services lax, SBPD PUBLISHINGHOUSE, AGRA

Note- Latest edition of the text books should be used.

Suggested online link: WWW_ IO, ac.in, Www.swayim gov.in, www inflibnetac. in
reorelical inputs the coune will be

Suggested Continuous Evaluation Methods: [n addition lo the U
nlena tor continuous evahwton ma be

Helivered through Assignments, Presentation, Group Discussions, €
A ssignment orfund Presentation or/and unit test or/und Attendunce ¢lc .
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Programme: 13.Com. | Year: Thind [ Semester: Sixth

Subject: Commerce
Course Cade: BC-602 T Course Title: Accounting for M-nnngurhlll‘ac_is-i@__'

kourse ontcomes. Afler completmg this course u student will have:
IAbility to understand the concept of Manugenul Accounting nlong with the basicforms and norms ol
Manngerial Accounting,
Ability to understand the terminologies associa
ilong wath thew relevance
IAlity 1o wdentily the appropriate
Milerent problems
Ability to apply basic Managenal Accounting principles
ind problems,
Aty to nnderstand the concept ol Budgetary Control, Cash Flow Statement, FundFlow Statement,
renk Liven Annlysis ele,

Credits: § Core Compulsory / Elective: Compulsory

ted with the field ol ManagerialAccounting and control

method and techniques ol ManagenalAccounting lor solving

to solve business andindustry related issues

Max. Marks: 25475

Total No. of Lectures: 75

Unit Topics No. of
Lectures

Management  Accounting- Concept, Meaning. Charactenstics, Differencd
between Financial Accounting Management Accounting. Diflerencebetwees
\Cost Accounting and Management Accounting. Techniques, Objectives and|
{mportance.  Management  Accountant- Duties. Status, Functhions and

! Responsibility Financinl Statement Analysis and Interpretation - Meaning 17
lObjectives, Charactenstics ofan Idenl Financial Statement. Parties Interested irf
Financial Statement, 1ypes of Financial Analysis - Horizontal, Vertical and

I rend Analysis.
~——latio Analvsis _meaning. Uulity, Classificution of Ratios - Profitability
Ratio, Activity Rotio and Financial Position Ratios. Fund Flow and Cash Flow 16

Y Statement-Concept, Meaning of the term Fund and Preparation ofFund Flow
~_[Swtement and Cash Flow Statement (As-3) ]
Business Budgeting  Meaning of Budget and Budgeting. Objectives,]

| mntatons and imporiance, Essentials of eflective Budgeting, Classilicaliony
i bf Budgets- TFlexible budget and Zero Bosed Budget. Marginal Costing 2
Meamng, Determimation of Profit under Margina) Cosung, Pneing ol Product =
ke or by Decision, Selection ol most profitable channel. Break Lver
Analy -ma__C_unqgu_:_uui__]'rpglggl Appheations of Break even Analysis. I
“Ktandard Costng and Variance Anslyss Meaning and Objectives of Standard
Costing Setting ol Standard, Vanance Analysis. Matenal and Labour Vanance
v Reporting 1o Management Meaning, Objecnves, Pnnciples ol Reporing
[Imponance of Reports, Classtfication of Reports, Reporting at ditlerent Leveld

i1 Management

Saggesied Hendings:
] Homgren, 1, Gany L

20

Sundem and Willlam (1 Siratton |atroduction toMlansgement Accountng. Prentce Hall o}

India, Detht
2 K1 Gupta Accounfing far Managenal Decisions. Sahuna Dhawan Publicanons, Agrs (Hinds and|
Enghsh)
Mnciplkes and Pracuce, Prentae Hallef Lndaa, Dethe

1 Lall 13N and 1O Jam Cost Accounting b
4 Webch Glenn A . Ronald W Hilton and Paul N Gordon Budgetmy ProfaPlnning asd Conuol Prenuce hall
|

| of India, Deltn
4 Hag Safeam Cost Accounlng Rajat Publicatons. Detln Baug Nafoos Mansgement Accossling & ontrol

Astush Publishng Home, New el

oW

Iva Publishsng Houss, New Deliu

6 1.2} Jawsha Managersl Accounting, Hims
and Englsh) Novsedt Prakashan Nardabad

|7 Maaes Ab . Mansgoment Accounung, (Hndi
ote [atest edaion of the teal books should be used

Wy WML SWEL AT EOV I WWW wihhoet & in

Buggested online link: wwi 1gnouU e

Auggested Continuous Fy aluation Methods: [n sldition to the theoretial inputs the coune will be
behvarad dupugh Assaunents I pesentation, Group | st valuatnu 1y
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Programme: B.Com. [ Year: Third Semester: Sixth

Subject: Commerce

Course Code: BC-603 ‘ Course Title: Financial Institutions & Markets
Course outcomes After completing this course a student will have: o _

/Ability to understand the concept of Financial Market along with the basic lormand norms ot |
Financial Market. ] )

Ability to understand the terminologies associated with the field of Financial and control along

with their relevance. : 5 . i
Ability to identify the appropriate method and techniques of Financial Market for solving different

problems. _ _
Ability to apply basic Financial Market principles to solve business and industryrelated ?rohlems.
Ability to understand the concept of Primary and Secondary Market, StockExchange, SEBI elc.
Credits: 5 Core Compulsory / Elective: Elective

Max. Marks: 25+75

Total No. of Lectures: 75

No. of

Unit Topics
Lectures

Financial Markets an Overview: Meaning of Financial Marke
and its Significance in the Financial System. Financial Markety
in the Organized Sector - Industrial Securities Markel
1 Government Securities Markel, Long-term Loans Market 17
Mortgages Market, Financial Guarantee Market, Meaning and
Structure of Money Market in I[ndia, Characleristics of 4
DevelopedMoney Market, Significance and Defects of Indian

Capital Market: New issue market - Meaning and Functions of
New Issue Market, Instruments of New Issues, Players and theit
u role in the New Issue Market, issue-pricing and marketing| 26
Defects and Remedies of
New [ssue Market.

Secondary market: Functions and role of stock exchange!
Listing procedure and legal requirements, Public Stock

Exchanges-NSE, BSE and OTCEIL Functionaries on Stock
m Exchanges: Brokers, Sub brokers, market makers, jobbers 16
portfolio consultants,
institutional investors.
Investor Protection: Grievances  concerning  stock
exchange dealings and their removal, Demat Trading. SEB] 16

IV |Guidelines - Primary Market, Secondary Market and the
Protection of investor’s interest, NCLT &NCLAT.
Suggested Readings:

Machiraju, ‘Indian Financial System’ — Vikas Publishing House.
Varshney P.N., & Mittal D.K.. ‘Indian Financial System’, Sultan Chand & SonsNew Delhi.
Avadham V.A Capital Market, Himalaya Publishing House, New Delhi

Mulay, M. A., “New Issues Capital Market in India” .
Gordon & Natarajan. “Indian Financial System™ Himalaya Publishing House.
Avdhani, V. A., “Investment Management” Himalaya Publishing House.

Dr. Bimal Jaiswal, Bhuvana Venkantraman and Richa Banenjee ; Financial Markets, Institutions and
Financial Services, Sahitya Bhawan Publications, Agra.
Note- Latest edition of the text books should be used.

R N

'Suggested online link: www.ignou ac in, www.swayam.gaov. in, www inflibnet ac.in

Suggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be |
delivered through Assignments, Presentation, Group Discussions. Cntena tor continuous evaluation
imay be Assignment or/and Presentation or/and umt test or/und Attendance elc,

— \



Programme. B Com | Year Third Semester: Sixth

Subject Commerce

" Course Code. BC-604 | T Course Title: Human Resource Management

fa 1

Course outcomes
e
The paper aims 1o develop in the students a proper understanding about human resourc

management

1

Credits 5 Core Compulsory / Elective. Elective

M VRN - —_——

| o S {
Total No of Lectures 75

} Max. Marks: 25475

T Unit  Toples [ No. of

i e e MRTRY.
| Human Resource Management concept and rlln§11011.1:010 ol

[ competencies of HR manager at our poheies evolution of HRM 15

‘ 1 emerging challenges of Human

Resource Management worklorce diversityempowerment VRS
work e balance downsizing R —— -
Recruitment &  Sclection: Recruitment, tactors
aflecting recruitment, sources of recrutment, Selection
I - Process, selection  test, Interview,  Orentaton, |
Placement. Trammmng & Development  Traimng-
Objectives & Importance  of training, Trammng
Methods-On job tramning and ofl- the job training.
Employee Compensation: Compensation & Weltare, Joh
| Evaluaton. Performance Appraisal: Techmques, Joh
| (11} Enlargement & Job Enrichment, Quality of Work 20
Life, Worker’s Participation in Management.

EMPLOYEE WELFARE: Various welfare schemes & Safety

Measures. Employee Benefits — Meaning andits types, Fringe

Benefits; Remuneration — Salary, Bonus, Commuission, Long

Term Incentives, Perquisites. Grievance Handling & Discipline - 15
eaning, Importance. Collective Bargaining — Meaning

f and Importance, Process.

Suggested Readings:

Aswathappa K Maine resource management l'ata McGraw Hill

Verma Pramod SaviBagiyaprabandhan Rao VSP human resource managementExcel books

Trpatlu PC personnel management and Industrial Relations Sultan Chand andsons

Dr. Gaurav Sankalp : Human Resonce Management, Sahitya Bhawan Publications, Agra (English).

Dr. Chaturbhuj Mamoria, Kameshwar Pandit and Pritj Raina : H, R . -
Bhawan Publications, Agra (Hindi). lman Resouce Management, Sahitya

Note- Latest edition of the text books should be used.

25

i s e

Suggested online link: www. 1gnou.ac.in, Www.swayarm.gov.in, www. inflibnet.ac.in

Suggested Continuous Evaluation Methods: In addition to th i

0ds: e theoretical inputs the course will be
delivered I:h_rough Assignments, Presentation, Group Discussions. Criteria for continuous evaluation
may be Assignment or/and Presentation or/and unit test or/and Attendance etc.

Page 40 of 41



| Programme BCom. | Year: Third Semester: Sixth

Subject: Commerce

Course Code: BC-605 Course Title: Advertising & Sales Management

[Course outcomes: _ Ini
The objective of this paper is to familianize the students with the basic concepts, tools and techmiques
ol’advertising used in marketing.

Credits: 5 Core Compulsory / Elective: Elective
Max. Marks: 25+75 '

Total No. of Lectures: 75

No. of
Unit Topics Lectures

Introduction Advertising- meaning, nature and importance of advcﬂising]

I types and objectives. Audience selection: Setting of advertising budget: 15
determinants and major methods. o
[Media Decisions Major media types- their merits and demenits; Adverti sing|

I through intemet and interactive media- Issues and considerations; factor 15
influencing media choice; media selection, media scheduling. &
(Organisational Arrangements
fi) Advertising agency: Role, types and selection of advertising agency: 15

i1 Reasons for evaluating advertising agencies.
b) Social, ethical and legal aspects of advertising in India; recent
developments and 1ssues in advertising.
Sales Management: Definition & Objective, Theories of Selling, Personall
v Selling Process the Sales Orgamization: Purpose & types, Techniques for 15
fetting up a Sales Orgamzation, Role & Responsibilities of a Sales Manager
Sales Force Management: Recruitment, Selection & Training Controlling
v using Temitories & Quotas, Sales Meetings & Contests, Evaluation & 15
Supervision of Salesperson

Suggested Readings:

1. Belch and Belch. Advertising and Promotion. Tata McGraw Hill Co.

2. Sharma, kavita. Advertising: Planning and Decision Making. Taxmann publication Pvt, Ltd.

3. Mahajan, J.P." and Ramki. Advertising and Brand management. New Delhi: Ane Books Pyt Lid.

4. Burnett, Wells and Moriatty. Advertising: Principles and Practice. Pearson Education

5. Shimp, Terence A. Advertising and Promotion: An IMC' Approach. South Western, Cengage Learning.

6. O°Guinn. Advertising and Promotion: An Integrated Brand approach, Cengage Learning.

Belch, MA & Belch GE — Advertisi ng and Promotion, An Integrated Marketing Communications Perspective,

Sixth Edition, Tata McGraw Hill

©. Manendra Mohan, Advertising Management, Concept and Cases, Tata McGraw Hill Publication.

7. Rajeev Batra, John G, Myers & David A. Aaker, Advertising Management, Pearson Publication

8. %3 ¢, v, Frqe g, wifkrT v sfierdr, s

9}.{1_); 8.C. Jain and Necraj Kumar Singh : Selling and Advertising, Sahitya Bhawan Publications, Agra
indi).

10. K. Jain and P. Mahajan - Selling and Advertising, Sahitya Bhawan Publications, Agra (English),

Note: Latest edition of text books may be used.

Suggested online link: WWW.ignou.ac.in, Www.swayam.gov.n, www.inilibnet ac.in

Suggested Continuoqs Evaluation Methods: In addition to the theoretical inputs the course will be
delivered !h;ough Assignments, Presentation, Group Discussions. Critena lor continuous evaluation
may be Assignment or/and Presentation or/and unut test or/and Attendance elc.
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